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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 47.7 years old (5.2% younger than
average) and have a $88,840 (10.2% lower than average) annual household income.
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3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 49.2 years old (2.5% younger than
average) and have a $101,849 (11.5% lower than average) annual household income.
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9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 48.7 years old (3.7% younger than
average) and have a $105,463 (2.7% higher than average) annual household income.
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5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 41.8 years old (16.6% younger
than average) and have a $102,100 (.1% higher than average) annual household income.
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4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 53.5 years old (2.8% younger than
average) and have a $94,078 (12.4% lower than average) annual household income.

Ethnicity of Target vs. Market:

White d |

Black/African | 12.5%
American

Astari I 2.1%

Other I 0.0%

Hispanic u

# who Drank BUDWEISER in the past 30 days

EiHHI of Target vs. Market:

"WPEB

<$35K HHI
$35K-$50K HHI g
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI

$150K-$250K HHI

0.4%

$250K+ HHI

Avg HHI: $107,404

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



!

SMOOTH

Cais?. g

[ 3

4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 10.5% less likely to be a college
graduate, 7.% more likely to work full-time, 2.8% more likely to be married, 46.5% more likely to be a

parent of 1 or more children under 18.
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3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 9.5% less likely to be a college
graduate, 15.3% more likely to work full-time, 1.1% more likely to be married, 60.8% more likely to be a
parent of 1 or more children under 18.
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9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 9.% less likely to be a college graduate,
23.3% more likely to work full-time, 1.% less likely to be married, 46.4% more likely to be a parent of 1
or more children under 18.
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5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 21.5% more likely to be a college
graduate, 7.% more likely to work full-time, 5.7% less likely to be married, 90.4% more likely to be a
parent of 1 or more children under 18.

b, A
()O Marital Status: Adults 21 or older

31.9%

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

who Drank BUDWEISER in the past 30 days uCIN

Top-20 Occupations: Adults 21 or older Entrepreneurs/Government Workers
P
6.8%
210% 6.0%
18.6% 4.1% 4.0%
2.3%
oo o
9 - 10:6% Small Busi Owner Self-Employ Government Workers
%Ssx 6.6%
46" AT A% a5k apd™® 3% 3en 3e% [bax sax,, 36% 5
1.4 ; 1. 1% 1 200.6% g 0ol S% 4% 1% 1% 1.4% g% —
l l l . . ' w‘. m. . H .. Vs IJ'm‘t— e
. & # & 3 & & & & & & & & e & @ & £
J&“ p ’ & F ray & a""é‘ o ddab" & ; & @(f & & & .
; G
& & S & «© cﬁfo &S @3@‘ é‘”@ & & N & "wg,'b
R & & & & &\o‘& & f‘”’ & &5 ‘f <« v * o4
& & & F o & & Q«r@
& S s & & L F S &
# ¢ &8 & s : s
¥ © \‘cﬂb ¥ )
o
& @
who Drank BUDWEISER in the past 30 days ECIN
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 99

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC.

All rights reserved

114 b Stage in Life: Adults 21 or older
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4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 6.% less likely to be a college graduate,
25.3% more likely to work full-time, 22.% more likely to be married, 105.2% more likely to be a parent of
1 or more children under 18.
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Budivecser .,ﬁ. 4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
. “sn Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.3% less likely to own their home,

—
—
—

16.3% more likely to own a higher valued home, 1.8% more likely to have a single-family home, 33.3%

more likely to have a dog.
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ij," Value of Owned Home: Adults 21 or older &Home Loans: Adults 21 or older
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‘/jm&fw.,p/ ,..,. ‘ 3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
] Ms P Adults 21 or older who Drank BUDWEISER in the past 30 days are 5.2% less likely to own their home,

44.9% more likely to own a higher valued home, 1.8% less likely to have a single-family home, 27.1%
P21+ more likely to have a dog.

m Own/Rent/Other:Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4, # Pets in Home:Adults 21 or older
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who Drank BUDWEISER in the past 30 days

MsP 5423 894

25.7%

4.1%
0.2% ! 0.6%
5,650 oc £ 9,915 aoac Bl T 2 ce 12,559 A 152,998 ECETS / a6 coc JEREPENN 1 0 o 5 20 0o 113 e 2o [ 2805 D109 43,899 .
<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
= who Drank BUDWEISER in the past 30 days mMSP Mortgage Improvement Dutright (NO
MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 60 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 2.6% more likely to own their home,
2.4% more likely to own a higher valued home, 7.5% more likely to have a single-family home, 16.% more
| likely to have a dog.

m Own/Rent/Other:Adults 21 or older @ﬁm Type of Home:Adults 21 or older 4 # Pets in Home:Adults 21 or older
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6.1% 5.4% i 6.9% Apartment ﬁ%
13,353 27,305 BITHLL] 13.5%
Other Own :Ecl;réd Home | mMobile Home or Manufactured 1.7% Own other type of Pet E
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Averoge Value of Owned Home:

who Drank BUDWEISER in the past 30 days
o8 22020202022 $330,133 |

3.7%

2.4% 2.6% 2.0%
<$150K $150K-5200K $200K-5250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M $1IM+ Home Home Equity Own
) Mortgage Home Loan/Home Home/Property
Wwhio Dyank SUDWEISER fn tha pet. 30 days W Mortgage Improvement Outright (No
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 169 © Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



| 5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 11.% less likely to own their home, .%

more likely to own a higher valued home, 15.4% less likely to have a single-family home, 49.3% more
likely to have a dog.

m Own/Rent/Other:Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4, # Pets in Home:Adults 21 or older
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4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 1.3% more likely to own their home,

2.3% more likely to own a higher valued home, 13.2% more likely to have a single-family home, 61.4%
more likely to have a dog.
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e 4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
L Adults 21 or older who Drank BUDWEISER in the past 30 days are .7% less likely to look up D-I-Y advice
online, .4% less likely to always vote in local elections, 21.7% more likely to belong to a gym, 20.% more

likely to fly domestic past yr.
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3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 15.6% less likely to look up D-I-Y advice
online, 4.7% more likely to always vote in local elections, 37.1% more likely to belong to a gym, 34.5%

more likely to fly domestic past yr.
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more likely to fly domestic past yr.

9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 1.2% less likely to look up D-I-Y advice
online, 11.5% more likely to always vote in local elections, 21.5% less likely to belong to a gym, 28.2%
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more likely to fly domestic past yr.

5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 12.% more likely to look up D-I-Y advice
online, 37.8% less likely to always vote in local elections, 43.1% more likely to belong to a gym, 19.5%
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4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
: Adults 21 or older who Drank BUDWEISER in the past 30 days are .8% more likely to look up D-I-Y advice
it " | online, 29.6% more likely to always vote in local elections, 19.2% less likely to belong to a gym, 6.8% more

likely to fly domestic past yr.
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4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 12.6% more likely to use QSRs past mo.,
15.9% more likely to use Sit-Down Restaurants past mo., 53.8% more likely to use Casinos past yr., 203.7%
more likely to smoke cigarettes.
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Past 30-days QSR Users: Adults 21 or older

1time

3 times

4 times

10.8%

v
T
i
—
F

5 times 0.1%

6 - 9times 15.9%

10 times or more

3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 15.5% more likely to use QSRs past mo.,
18.4% more likely to use Sit-Down Restaurants past mo., 114.1% more likely to use Casinos past yr., 297.4%

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

€ 1 ime T
pr—
-stimes | ——SA

10 times or more

Lo

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

itilthnﬁL

Chinese  Mexican  coffes  Wings/ iakan steskhouse Upscale Indian /
House/ Durgers/ Dot/
Coffee Bar Sports Bar  Bakery

Thai/
Other
asian

mwho Drank BUDWEISER in the past 30 days mMse

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 14.0%

L 164,149 12.5%

® who Drank BUDWEISER in the past 30 days uMSsP ® who Drank BUDWEISER in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. ly Sit-Down
96.9% 23.0% 86.! 72.6%
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older
tiquor Slat Machines  FHEEE 30.5% ‘
Any Type of Beer Table Games (Craps, Poker, etc.)
Wine pysrery ; Stage Show / Concert
Domestic Light Beor TSI Bar/ Nightclub

Domestic Regular Beer  pevipr

Imported Beer

I

}smh% - ¥

Microbrew / Craft Beer poiem 1 22:8% v

]
%

# who Drank BUDWEISER in the past 30 days

DMA

mMSP

MSP Scarborough R1 2026: Feb25-Feb26 Qual Intab

Upscale Restaurant 18.9%

o T

14.3%

Sports Betting 23.6%

Other Gambling " 4.3%

E! 1.3%

= who Drank BUDWEISER in the past 30 days

. 17.8%

60

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= MSsP

38.4%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 21 or older

=y

Marijuana / Cannabis Cigarettes

Vape

= who Drank BUDWEISER in the past 30 days u MsP

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Past 30-days QSR Users: Adults 21 or older

:*‘ -* lﬂ 1time
e R

3 times

4 times

5 times

6 - 9times

10 times or more

# who Drank BUDWEISER in the past 30 days

Total Munthly QSR Users:

mSTL

Avg. Monthly QSR Meals:

9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

18.4%

2 times

18.0%

3 times

4 times

5 times 7.3%

6-9times

w

10 times or more

® who Drank BUDWEISER in the past 30 days
Avg

ESTL

it-Down Restaurant Meals:

Total

ly Sit-Down
85.9%

Users:
73.9%

Drank Past 30-days. Adults 21 or older

_ 051,830 43.3%

1,039,732 42.8%

n-r sss _ 34.1%

na 73 29.4%

E 19.6%
9.4%

Any Type of Beer
Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer
wwho Drank BUDWEISER in the past 30 days

WSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.
16.2% more likely to use Sit-Down Restaurants past mo., 23.9% more likely to use Casinos past yr., 158.6%

the past 30 days.
9% more likely to use QSRs past mo.,

Top-10 Cuisines: Adults 21 or older

{Sﬂiﬂeﬂtuﬂnh Used Past 30-days)
Mexican  chinese  Pizza maan steakhouse Coffee  Bagel/

House/ Doawt/
Coffee Bar  Bakery

upscale  seafood

= wha Orank BUDWEISER in the past 30 days msTL
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 28.6%

ST 16.8%

408,245

Past 12 months Casmo Activities: Adults 21 or older

Slot Machines

29.9%

117 900 13.1%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

a / Cannabis

= who Drank BUDWEISER in the past 30 days mSTL

169

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cigarettes

mwho Drank BUDWEISER in the past 30 days

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Heedevedser f;“ .

Past 30-days QSR Users: Adults 21 or older

:*‘ -* lﬂ 1time
e R

3 times

4 times

5 times

6 - 9times

10 times or more

l 0%
10.4%

18.7%

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
. :

~ 10.5%

8.2%

w
]

5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.4% more likely to use QSRs past mo.,
16.% more likely to use Sit-Down Restaurants past mo., 51.1% more likely to use Casinos past yr.,, 211.3%
more likely to smoke cigarettes.

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

vima

ralian upscale  seafood

= who Drank BUDWEISER in the past 30 days non

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
27.6%
20.5%

who Drank BUDWEISER in the past 30 days
LUl 379,599

# who Drank BUDWEISER in the past 30 days mCIN  who Drank BUDWEISER in the past 30 days ECIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: A it-Down Restaurant Meals:
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities:

Liquor

Any Type of Beer
Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

= who Drank BUDWEISER in the past 30 days

CIN DMA

M1.£'5%

3

wON

Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

99

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Drank BUDWEISER in the past 30 days

Adults 21 or older
577,248 31.1% o

E— 7
144, 7.8%
I!!!_ 7.4%

15.3%

38.8%

Casinos visited past 12

B

Yes

Used Past 30-days: Adults 21 or older

i
ey

Cigarettes

a / Cannabis

uCIN

= who Drank BUDWEISER in the past 30 days

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



10 times or more

1time e [ ]
'l
2oner ™
-
Huimes ‘m
-
6 - 9times 14.0%

# who Drank BUDWEISER in the past 30 days

Total l\ggr;;:dy QSR Users: Avg. Monthly QSR Meals:

"WPB

10 times or more

Total

1time 15.5%

2 times

16.4%

3 times -m
4 tmes

5 times

-
F

= who Drank BUDWEISER in the past 30 days mWPB
ly Sit-Down Users: Avg. Sit-Down ant Meals:
88.9% 75.9%

6-9times

. R ¢ IR

Drank Past 30-days. Adults 21 or older

Liquar 789,579 42.8%
Any Type of Beer ﬁnw 597 37.4%
Wine

639,537

34.7%

Imported Beer 411.88.9%

Domestic Regular Beer 429,38.1%

Domestic Light Beer

i

miml%

E"%ﬂﬁ% i

Microbrew / Craft Beer

»who Drank BUDWEISER in the past 30 days = WPB

weB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 125

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 12.3% more likely to use QSRs past mo.,
17.1% more likely to use Sit-Down Restaurants past mo., 31.% more likely to use Casinos past yr., 235.2%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

-Down Restaurants Used Past 30-days)

Illhkiiin

upscale  seafood  Bagel/
Donut/

|Srt

Chinese  piza Ban  mesicn Steakhouse Wings/

Burgers / House /
Sports Bar Coffee tar

= who Orank BUDWEISER in the past 30 days mwes

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 32.5%

L 370,489 20.1%

Past 12 months Casino Activities: Adults 21 or older

393,579 21.3%
200,913 11.4%

Slot Machines

Upscale Restaurant

Stage Show / Concert
Bar / Nightclub
Sports Betting 30.1%
Spa ;
Other Gambling Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

a / Cannabis Cigarettes

= who Drank BUDWEISER in the past 30 days = WPB

= who Drank BUDWEISER in the past 30 doys

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 5.7% more likely to have a 401K, 4.7% more
likely to have an Auto Loan, 20.2% more likely to Invest/Trade Stocks Online, 3.1% more likely to pay with
their Debit Card.

Leecevecsenr e

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 2.7%

15.4%
Money Market Funds 149%
12.6%

Other (Crypto / NFTs / Metals, etc.)

49,219,332

9.3%
.3 8.8%

- - > S e o e i e 910 ca =
F ¢ 7.4%
529 Plan / College Savings Plan PIRELY, 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
x 8.4% Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity loan
= who Drank BUDWEISER in the past 30 days mUSA = who Drank BUDWEISER in the past 30 days mUSA

Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Ll Phn“im R 354 L 4200609 331 J11.734.35: 51 cansr9f soams TRIPR Y Lo JUCTY, 326} 6.501 4 50f
(*Past 12 Months) Debit Card Venmo MasterCard  ApplePay ~ CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney Express card Messenger
# who Drank BUDWEISER in the past 30 days mUSA = who Drank BUDWEISER in the past 30 days = USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,088
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606
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Leedececsen .,—:4 2

SMOOTH

CRise.

their

3.6% or 135,522 of MSP DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 6.5% more likely to have a 401K, 31.9% less
likely to have an Auto Loan, 80.3% more likely to Invest/Trade Stocks Online, 5.6% more likely to pay with

Debit Card.

ﬁ Investments Owned: Adults 21 or older
e ¢ |

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan

39 53.8%

‘i.G-‘lé,QSl

44.3%
936,034  25.2%
32.8%

19.9%

95.2%
14.0%

608 0.4%
EZNEE 9.8%
17 9.0%
ESTRE! 9.1%
7.3%
5 9.0%

Financial Services Has and/or Uses: Adults 21 or older

18.1%

0.4%

5.9%
. L

22.9%
. 6.1%

16.1%)
u 37708

yar7ou 1ol 5 153 o IS
Checking Savings  Debit or ATM Credit Card Mobile Online Bill Home

Other (Crypto / NFTs / Metals, etc.) online Auto Loan Money  Certificates of Studentloan  Home  Personal Loan Refinanced
Account  Account card Banking Banking Paying  Mortgage Market  Deposit {CDs) Improvement Home
Second Home or Real Estate Property &5';”7‘“ RO L:":i: "m":l'e Mortgage
® who Drank BUDWEISER in the past 30 days B MSP = who Drank BUDWEISER in the past 30 days m MSP
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Financial Planner . 2 y
Tax Preparation Service g 1
Online Investing / Stock Trading  paepem %
. i 4 7.2%
Insurance Agent at a Local Office (not online) 12.1%
1 10.7%
secountan: R o e o
15.2%
Real Estate Agent P 13.2%
N 4.0% . 9.6% 8.4% -
. 2.7%
B #0.1% (*Past 12 Menths) Venmo DebitCard MasterCard  Apple Pay Zelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney | oa% Express card Messenger
m who Drank BUDWEISER in the past 30 days m MSP = who Drank BUDWEISER in the past 30 days - MSP

DMA

Scarborough R1 2026: Feb25-Feb26

Qual Intab 60

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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9.% or 217,668 of STL DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 17.1% more likely to have a 401K, 21.5%
more likely to have an Auto Loan, 39.4% more likely to Invest/Trade Stocks Online, 4.5% less likely to pay with
their Debit Card.

Heeceoecser & .

mﬁ ‘lnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

Stk

IRA (Individual Retirement Account)

Stocks or Stock Options 551;447 .

24.2%
Mutual Funds = g

Money Market Funds m 1:51-')16%
L 3 8.4%
Other (Crypto / NFTs [ Metals, etc.) 0.8

Bonds pe¢ 122%

10.1%
8% cox som B1% gy

.. o 2o o B | [

Money  Certificates of Studentloan Personal Loan  Home Refinanced

as.038

5 15530m:
Checking  Debit or ATM

ot

Online Online Bill Mobile Home

35

529 Plan / College Savings Plan savings

Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Improvement  Home
Second Home or Real Estate Property Acumt L:::‘nz :'::l‘e Mortgage
# who Drank BUDWEISER in the past 30 days ESTL = who Drank BUDWEISER in the past 30 days ESTL

Professional Services Used*: Adults 21 or older | Past 3-Months Payment Methods Used: Adults 21 or older

Financial Planner éis,usa 21.7%

tion Servi L
T Preparation Service. JORYI 21.6%

Online Investing / Stock Trading g3 -
nline Investing / Stoc Sl 703,258 12.3%
i i 12.2%
isrncengent ko ot ot nve) FEEE T 0%
12.1%
et B i @ @

5! 5.1%
- 9.9%
Real Estate Agent 41% 81% e 6.8%

s R

estate planaig v = o -. - : o P e

) 3.5% (*Past 12 Months) visa Paypal Debit Card  Mastercard Zalle ApplePay  CashApp  GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney H% card Express  Messenger

u who Drank BUDWEISER in the past 30 days mSTL # who Drank BUDWEISER in the past 30 days mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 169
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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5.8% or 107,569 of CIN DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 4.5% less likely to have a 401K, 17.3% more

il e likely to have an Auto Loan, 24.9% more likely to Invest/Trade Stocks Online, 3.7% more likely to pay with
COE 4 b their Debit Card.

Hecclevecser

SHOOTH

mﬁ Alnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401KPlan (2 b

IRA (Individual Retirement Account)

Stocks or Stock Options

12,69 11.8%
Mutual Funds Aa0K
Money Market Funds m! :5:‘2%

. 9,029 8.4%
529 Plan / College Savings Plan i

Other (Crypto / NFTs / Metals, etc.) 7 225 ’ L %
i 155 1o B F 153504 415303 eim " X I . . |
Second Home or Real Estate Property & 6.8% Checking Debitor ATM  Savings  Credit Card Online Online Bill Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Paying Market Deposit (€Ds) Improvement  Home
Bonds 2% Account Loanor Home ~ Mortgage
6.8% Equity Loan
# who Drank BUDWEISER in the past 30 days ECIN = who Drank BUDWEISER in the past 30 days mCIN

Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service s am 13.95 20,6% y
0,04 9.3%
2
168,344 9.1%
Real Estate Agent %2:"1%
Estate Planning HS*SJ%

Financial Planner

Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)

6.4%
5.2% 39

o e

B 130.5% (*Past 12 Menths) visa PayPal Debit Card  MasterCard Zelle Cash App Apple Pay American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney E 0.0% Express card Messenger
= who Drank BUDWEISER in the past 30 days mCIN # who Drank BUDWEISER in the past 30 days =CIN

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 99
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Heedecrecsen = .

4.7% or 87,428 of WPB DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 11.6% less likely to have a 401K, 14.4%
more likely to have an Auto Loan, 7.4% less likely to Invest/Trade Stocks Online, 32.8% more likely to pay with

their Debit Card.

ﬁ Investments Owned: Adults 21 or older

)

IRA (Individual Retirement Account) g

17.0%
11,658 13.3%
Other (Crypto / NFTs [ Metals, etc.) 1_196

i 11.7%
Bonds TR 5o

Second Home or Real Estate Property 7’;‘;%

529 Plan / College Savings Plan :’;;:

B who Drank BUDWEISER in the past 30 days HWPB

: o
Checking  Debit or ATM
Account card Account Banking Banking Paying

Financial Services Has and/or Uses: Adults 21 or older

; 6% M9% 20% 35% . 23%
Money  Certificates of Personal Loan Studentloan Home Refinanced
Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan

Savings Credit Card Mobile Online Bill

= who Drank BUDWEISER in the past 30 days =m'WPB

Professional Services sed*: Adults 21 or older

Tax Preparation Service 18.8%

7

. —
8 1
Financial Planner ' =

i ) 12.4%
Ontn st/ Sk T e
o% @ e
6.

Insurance Agent at a Local Office (not online) 2.4%
-

5.
Estate Planning 1%
4.0%
4.5%

Real Estate Agent

Orce oty Atomey [

m who Drank BUDWEISER in the past 30 days uWPB

wpPB DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 125
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

—

VISA

Past 3-Months Payment Methods Used: Adults 21 or older

2.4% 4.1%
e avasiz sres R 1o |
PayPal Zelle MasterCard  Debit Card Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express card Messenger
# who Drank BUDWEISER in the past 30 days = WPB

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



ﬁ”{W” L — “ s n "BEER Brands Drank"
P21+

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

BUD LIGHT Bud Light 4 . 55.2%

O . .
COOULIGHT coorslLight — 21.1%

2,179,976 19.5%

Michelob Ultra e

Miller Lite g2iZ2049 19.5%

15,832,320 [RCD

Busch Light pease;099 13.1%

7,591,748

1,463,793 13.1%
G 2.1%

cnse. A ¥
EEES
S8 o o 58

Busch

Miller High Life ﬁ*’ﬁ 13.0%

Coors Original sgg% e

Samuel Adams Eﬁ%ﬁi% 10.6%

Natural Light 2 _11:::392 10.0%

i ; 817,755 7.3%
Miller Genuine Draft 4,30

! 179

Pabst Blue Ribbon 036 7.1%

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) W P21+ USA (BEER Brands Drank Last 30 days)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 1088 ®* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s O e a . al for Anything -«
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o =MSP

. P21+ P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

BUD I-IGHT Bud Light % — 49.8%

: 45,910 33.9%
(?OUMI.IGHT Coors Light o

Miller Lite 37,760 27.9%

155,055 [E2

Miller High Life ﬁ?@h 22.9%

30,168 22.3%

Michelob Ultra 157,564 B

Samuel Adams ﬁzs.m 20.3%

Natural Light Ez‘f;ff 18.4%
22,297 16.5%
BEX 1 5%

Busch Light pemfed = 16.0%

B — ©-1%
13,901 10.3%

Coors Original m 2%

Busch &72;3% 9.4% MINNEAPOLIS-ST PAUL
Pabst Blue Ribbon [&’”W

SMOOTH.

Miller Genuine Draft

CRISP.

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) W P21+ MINNEAPOLIS-ST. PAUL (BEER Brands Drank Last 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R12026: Feb25-Feb26 Qual Intab: 60 f' Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a ,al for Anything =
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"BEER Brands Drank"

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

49.1%

BUD LIGHT Bud Light 3 e
Hirieot | ULTRA Michelob Ultra ﬁé‘g_ o 30.7%

49,846 22.9%

BuschLight  IeuCYSE— 7 -

44,436 20.4%
Buscly 6.5%

Coors Light - 847

Coors Original 92 - 13.0%

Miller Lite o

SHOOTH.
Natural Light L — CRISP.

Samuel Adams -7-'3 6%7-196

Pabst Blue Ribbon E?ﬁ“’”

10.4% P —

s 1.9%

Miller Genuine Draft !'sl!.,}%

Miller High Life g™

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) W P21+ ST. LOUIS (BEER Brands Drank Last 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 169 f ®* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a * al for Anything e
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"BEER Brands Drank”

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)
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P — "BEER Brands Drank"

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

1 ¥
"

N o

i

BUD LIGHT .. Light % -~ 61.1%

Hivieot | ULTR AMichelob Ultra Eéﬁgi_ m 20.5%
Miller Lite  EatSe s o 13.4%
Coors Original ﬁaz% 12.9%
Miller High Life ﬁﬁ?;% 12.2%
Biisch ﬁzf% 11.7%
Samuel Adams E?‘%Hﬂ% 11.1% il Eiee
Coors Light ST E%%%TH

8.5%

Natural Light Ea"ff%

Miller Genuine Draft g o044 18:1% . R
E L%

Busch Light &5239%7-4% WEST PALM BEACH-BOCA RATON

Pabst Blue Ribbon pvaaeei2%

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) W P21+ WEST PALM BEACH-BOCA RATON (BEER Brands Drank Last 30 days)
WEST PALM BEACH-BOCA RATON DMA  Scarborough R12026: Jan25-Jan26  QualIntab: 125 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ¢

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 13 hours, 13 minutes and 40
seconds each week with All Forms of Media.

85.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 3 minutes each week listening to
All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 4 days, 12 hours, 20 minutes and 11

Lecclevecsex po) : i
S (R ; seconds each week with All Forms of Media.
T 3 f- 92.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 7 hours and 54 minutes each week listening to

s P21+ All Local AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 11 hours, 49 minutes and 13 |

seconds each week with All Forms of Media.
89.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 35 minutes each week listening to

@ s P21+ All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 12 hours, 43 minutes and 28 |
seconds each week with All Forms of Media.

88.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 7 minutes each week listening to All
Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media. ‘
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7 A Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 22 hours, 22 minutes and 35
. seconds each week with All Forms of Media.

84.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 11 hours and 22 minutes each week listening to

All Local AMI/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 14 hours, 15 minutes and 47
seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 7 hours and 40 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 1 hours, 36 minutes and 47
seconds each week with All Forms of Ad-Supported Media.
o & = 84.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 5 hours and 41 minutes each week listening to
i Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 14 hours, 16 minutes and 33
/))rl(ﬂnrn(// r_.
seconds each week with All Forms of Ad-Supported Media.
82.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 8 hours and 36 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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= TR W " | Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 9 hours, 50 minutes and 58
7 ¢ 1ELS€ .——- Z "
* seconds each week with All Forms of Ad-Supported Media.

85.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 8 hours and 22 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Pdiieiiak r—* ‘ Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 2 hours, 15 minutes and 53
seconds each week with All Forms of Ad-Supported Media.
81.8% of Aduits 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 10 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
' B
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 8 hours and 53
minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM Radio for an

avg. of 65.8 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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avg. of 48.8 minutes/day.

| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 10 hours and 30
minutes each day with All Forms of Ad-Supported Media. 84.6% listen to Local AM/FM Radio for an

(Local Radio delivers 6.5% of Time with Ad-Supported Media.)
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 8 hours and 53
minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM Radio for an

avg. of 73.9 minutes/day.

(Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 8 hours and 15
minutes each day with All Forms of Ad-Supported Media. 85.8% listen to Local AM/FM Radio for an
avg. of 71.8 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 10 hours and 36
minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM Radio for an
avg. of 91.2 minutes/day.

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXmMm

YouTube Music
Owned Music

TV Music Channels
All Others
Pandora

Amazon Music
Apple Music
Audiobooks

iHeartRadio

MI ileh
(11,535 sof

w who Drank BUDWEISER in the past 30 days

.3%

Avg. Hours+Minutes/day with
Audio: Adults 21 or older

who Drank BUDWEISER in
the past 30 days

mUSA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent:

11.6%

ol
ool
R

= o

9,456,793 or 80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.8 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.
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- 114,638 or 84.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 48.8 minutes every day representing 25.4% of all
time spent daily with Ad-Supported Audio.
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- 178,838 or 82.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
)m STl Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 37.1% of all
i time spent daily with Ad-Supported Audio.
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Prdiediak r- ' - 92,309 or 85.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
§ Supported Local AM/FM Radio for an average of 71.8 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Audio.
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- 71,475 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.2 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Audio.
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s r* : 9,456,793 or 80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
e : i Supported Local AM/FM Radio for an average of 65.8 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.
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| 114,638 or 84.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 48.8 minutes every day representing 25.4% of all
P21+ time spent daily with Ad-Supported Audio.
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| 178,838 or 82.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 37.1% of all
<. P21+ time spent daily with Ad-Supported Audio.
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PBreddevedses r~ | 92,309 or 85.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
swom Supported Local AM/FM Radio for an average of 71.8 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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"Share of Ad-Supported Audio" - =

who Drank BUDWEISER in CIN
the past 30 days

43.9%

17.1%

12.1%

10.0% 9.1%

6.3% 6.9% 5,4 6.0% 6.1% 57% gy
470 . 1% 89 l #9%
EE O R L%
© 92,309 1,465,581 47,188 465,326 24,953 260,677 13,581 116,117 18,382 224,947 10,725 169,298 7,442 95,782 6,422 113,045 6,085 85,045 2,998 42,154
Local AM/FM Podcasts YouTube Music Spotify TV Music Pandora Amazon Music All Others iHeartRadio SiriusXM
Average -
Daily Minutes 1210 Channels
B o T s B o [T oo IR s WO o0 JERR <s BB oo R ERR o
2 who Dran In the pas ays o
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 99 CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 1,833 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe -al for Anything _ =

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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- 71,475 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
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deaecser

9,456,793 or 80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Hot AC.
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Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit Radio, All Sports, and

Dudwediser - gty Msp 114,638 or 84.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
P21+ Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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178,838 or 82.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Hits, New Country, and Adult

Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{average week]

Classic Hits

Classic Rock

New Country

Adult Contemporary
News/Talk/Information
Aduit Hits

Hot AC

Alternative

Urban AC

Pop Contemporary Hit Radio

Christian Adult Contemporary

rotal Petsons:

T — T

m

57558 | 105% o
SR -l
A e O
fsogsas | e i

1 who Drank BUDWEISER in sn Alternative Classic Hits tion orary Hot AC Classic Rock Urban AC
ausports PR WO the past 30 daye % 336 28.6 263 26.2 25.0 285 25.0
Country i
mwho Drank BUDWEISER in the past 30 days msTL # who Drank BUDWEISER in the past 30 days mSTL

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 21 or older

% vime spent-

w3

A on kol floa
.~=~='=-§-}:~1'5€=-.

(average Day,

Contemporary
32.8

All Sports
34.6

News/Tal

k/Informa | Contemp

Alternative
32.7

Contemporary
Hit Radio

All Sports
29.6

Classic Hits
26.2

New Country
29.2

News/Talk/l
nformation

Country
26.6

Christian
Adult Adult
Contem  Contem
porary  porary
259 25.6

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older

(average week)
Classic Hits

Classic Rock

New Country

Adult Contemporary
Adult Hits
News/Talk/information
Hot AC

Altemative

Urban AC

Pop Contemporary Hit Radio
All Sports

Country

Rhythmic Contemporary Hit Radio

Totof Persons:

the past 30 days

mw
B

m who Drank BUDWEISER in the past 30 days

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 21 or older

who Drank BUDWEISER in

s il T

[15%

=STL

169

STL
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

d—Suggo.rted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Classic

Classic Hits | Rock

All Sports
Rhythmic
Contemporary
Hit Radio
54.7

Pop
Contemporar
Alternative y Hit Radio
.6 27.2

Adult
Contemp
orary
26.2

News/Tal
k/inform
ation
26.3

Adult Hits
264

Hot AC
25.0

Urban AC
289

Country
37.4

Alternative

Adult Hits
30.4

Rhythmic
Contemporary
Hit Radio
298

Classic Rock

Hot AC
29.8

All Sports
29.6

Classic Hits

Pop
Contemporary
Hit Radio
26.7

News/Ta
Ik/Infor
mation
26.1

Adult
Contem
porary

256

Urban AC
250

® who Drank BUDWEISER in the past 30 days

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

ESTL

soefa.ai

® Share of Everything
for Anything _



Pedevecser =,

92,309 or 85.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Classic Hits, Classic Rock, and

Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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71,475 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Urban AC, and
Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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' 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 91.6 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 89. minutes every day representing 23.% of all time
spent daily with Ad-Supported Video.
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178,031 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 98.5 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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68,416 or 63.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 97.4 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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66,973 or 76.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 96.1 minutes every day representing 24.% of all time
spent daily with Ad-Supported Video.
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Pudiecser . gs 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
s : Supported Local TV Stations for an average of 91.6 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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Budditioiser . s 116,356 or 85.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
. ‘ ; = M sp Supported Local TV Stations for an average of 89. minutes every day representing 23.% of all time
= P21+ spent daily with Ad-Supported Video.
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178,031 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 98.5 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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68,416 or 63.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-

Supported Local TV Stations for an average of 97.4 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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66,973 or 76.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 96.1 minutes every day representing 24.% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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[ 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
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News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

(Average Week)
Local News - Evening

Sports

Local News - Morning

Totof Persons:

116,356 or 85.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Game Shows, Local News - Evening, Comedies,
Local News - Morning, Court Shows, and Sports.
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178,031 or 81.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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- 68,416 or 63.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Game Shows, Movies, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

(Average Week)
Local News - Evening

Comedies

Sports

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

66,973 or 76.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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Priivotseh . b - [ 9,297,565 or 79.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
5 Supported Social Media for an average of 174.1 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.
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| 93,203 or 68.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Social Media for an average of 161.2 minutes every day representing 22.7% of all time spent daily

with Ad-Supported Digital Media.
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[ 177,525 or 81.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Social Media for an average of 109.8 minutes every day representing 19.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 88,553 or 82.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Social Media for an average of 119.5 minutes every day representing 20.1% of all time spent daily
with Ad-Supported Digital Media.
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| 70,413 or 80.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Social Media for an average of 182.9 minutes every day representing 26.4% of all time spent daily
with Ad-Supported Digital Media.
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8,161,375 or 69.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 64.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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93,203 or 68.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 60.2 minutes every day representing 37.3% of all time spent daily with
Ad-Supported Social Media.
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| 175,151 or 80.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 38. minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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- 69,507 or 64.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 34.9 minutes every day representing 29.2% of all time spent daily with
Ad-Supported Social Media.
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65,685 or 75.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 67.8 minutes every day representing 37.1% of all time spent daily with
Ad-Supported Social Media.
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| 8,161,375 or 69.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 64.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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Prdigoiics: . bk 93,203 or 68.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
o Facebook for an average of 60.2 minutes every day representing 37.3% of all time spent daily with
Ad-Supported Social Media.
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| 175,151 or 80.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
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PBudivedser - g2 | 69,507 or 64.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
" Facebook for an average of 34.9 minutes every day representing 29.2% of all time spent daily with
Ad-Supported Social Media.

Weekly 75.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"
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Paddiedsor - g 1 | 65,685 or 75.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
N (& Facebook for an average of 67.8 minutes every day representing 37.1% of all time spent daily with
Ad-Supported Social Media.

Weekly 75.19% 73.9% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 790,120;
Social Media: 611,367; Local Radio: 596,383; Non-Prem. Cable: 335,096; Local TV: 283,139

s, !: e
L ) reaching Adults 21 or older who Drank BUDWEISER in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 7,176; Social Media: 6,170; Non-Prem. Cable: 3,452; Local TV: 2,575 reaching
Adults 21 or older who Drank BUDWEISER in the past 30 days.

All Other Digital Media: 8,281; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 12,360; Local Radio: 11,383; Non-Prem. Cable: 6,291; Local TV: 5,762
reaching Adults 21 or older who Drank BUDWEISER in the past 30 days.

. All Other Digital Media: 16,452;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,737;
Social Media: 6,042; Local Radio: 5,842; Non-Prem. Cable: 2,730; Local TV: 2,389 reaching
Adults 21 or older who Drank BUDWEISER in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,720;
Social Media: 4,641; Local Radio: 4,388; Non-Prem. Cable: 2,471; Local TV: 2,149 reaching
Adults 21 or older who Drank BUDWEISER in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank BUDWEISER in the past 30
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

P21+

Total Persons:

T — m_ml—
il T

AM/FM Radio

Gas Stations/Convenience Stores

{Average Day,

10,142,239 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an
average of 50.7 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio
Stations Out-of-Home for an average of 39.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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112,878 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 85.1 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local Radio Stations
Out-of-Home for an average of 29.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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200,785 or 92.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 51.9 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local Radio Stations
Out-of-Home for an average of 44.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults‘21 or older

(Average week) Totol Persons:

e ores 9
S— T
e S —r
T—
Gas Stations/Convenience Stores mm
o

Shopping Malls Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 21 or older

Concurrent
usage %:

who Drank BUDWEISER in
the past 30 days

% Time spent:
6.7%
37.3%|

Drug Stores

. T

spotiy  FIRR I VR
YouTube Music mm
Retail Stores Mm

# who Drank BUDWEISER in the past 30 days WSTL

0.8%

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Anﬂrﬂn!

Billboards & Signs (Weekly

AM/FM Radio
49.8

Walking in Towns,
Cities, Downtown

Areas
21.5

Shopping
Malls

Restaurants

Grocery
Stores
10.0

Podcasts
12.2

Retail | Spot
YouT | Stores | ify
5.6

Billboards & Signs (Weekly Drivers)
54.4

AM/FM Radio
430

Walking in Towns,

Cities, Downtown
Areas
18.6

Grocery
Stores

Restaurants
& Bars
14.9

9.0

Retail
Stor...

Shopping Malls

17.2

Podcast
s
8.0

Spotify
4.1

SiriusXM

YouTube

125 Musi

# who Drank BUDWEISER in the past 30 days

mSTL

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 21 or older
(Average week)
Elﬂ:;l'v 5|JDIES

Total Persans:

Saassee]  oiu ]
BN R W Dol I — T
28 coc
Am/EMRadio SRR 66.7%
walking in Towns, Cities, Downtown... B W7 no.e%m
as statiansconventence stores B TR
sas | oo me

5 Time Spent:

Restaurants & Bars

shopping Malls m Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Ll L m"‘l Adults 21 or older
poscns —
Retail Stores _
Concurrent -
e AR = FE
e who Drank BUDWEISER in
TV Music Channels m the past 30 days
— w2
= who Drank BUDWEISER in the past 30 days mSTL
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 169

All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

(A

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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86,945 or 80.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average

aun = of 49. minutes per day driving, seeing Billboards and Signs. 71.7% Listen to Local Radio Stations Out-

of-Home for an average of 43.5 minutes/day.
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Anﬂrﬂn!

Billboards & Signs (Weekly

AM/FM Radio
47.4

Walking in Towns,
Cities, Downtown
Areas
22.0

SiriusXM
20.2

Podcasts

Shopping 13.0

Malls
18.4

YouT
Restaurants & | ube

Grocery
Stores
10.6

Retail

Spotify | Stores

Billboards & Signs (Weekly
Drivers)
49.7

AM/FM Radio
441

Walking in Towns,
Cities, Downtown
Areas
19.1

Shopping Malls
16.6

Grocery Podcast
Restaurants Stores s
& Bars 9.3 8.0
14.3
Retail Spotify
Stor... 4.5

YouTube
Music...

SiriusXM
12.5

# who Drank BUDWEISER in the past 30 days

ECIN

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 21 or older
[Averoge Week) X Time it
fﬁm:e-rv stjmes %

Total persans:

1,801,505 222
Bilboards & signs (Weekly Drivers) ) 757
A Radio TR

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

Restaurants & Bars
Shopping Malls Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

g STOIEY Adults 21 or older
Podcasts
Retail Stores

o IR R e
YouTube Music

\Am Drank BUDWEISER in
Doctors' Offices/Hospitals the past 30 doys

Health dubs/Gyms

DMA

= who Drank BUDWEISER in the past 30 days
Scarborough R1 2026: Feb25-Feb26

= CIN
Qual Intab 99

CIN
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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83,247 or 95.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 49.4 minutes per day driving, seeing Billboards and Signs. 68.3% Listen to Local Radio Stations
Out-of-Home for an average of 55.3 minutes/day.
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10,142,239 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of
50.7 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent with Ad-
P21+ Supported Out-of-Home Media.
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DBadieiser . gts 112,878 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of
r = Msp 85.1 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent with Ad-
o P21+ Supported Out-of-Home Media.
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200,785 or 92.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of

51.9 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Dudawedser | gty 86,945 or 80.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 49.
" minutes per day driving, seeing Billboards and Signs representing 28.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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83,247 or 95.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 49.4

minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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112,878 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 85.1 minutes per day driving an average of 49.5 miles each day and are 206.9% more likely to use
Snelling Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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200,785 or 92.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 51.9 minutes per day driving an average of 30.2 miles each day and are 88.8% more likely to use
Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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86,945 or 80.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 49. minutes per day driving an average of 28.5 miles each day and are 91.7% more likely to use
Norwood Lateral Expressway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Palm Beach Lakes Blvd
Hypoluxo Road
Port St Lucie Blvd
45th Street

PGA Blvd

Atlantic Avenue
Glades Road

Blue Heron Bivd
Gateway Blvd
Boynton Beach Road
Linton Blvd
Indiantown Road
State Road 70
Donald Ross Road
Northlake Blvd

® who Drank BUDWEISER in the past 30 days

wpra DMA

Scarborough R1 2026: Jan25-Jan26

1,226,584

51.5%
50.6%

45.8%
755 265 41.0%

e
20.3%

6.6%
551,962 29.9%

032514

Avg. Hours+Minutes/day Driving:

[ ' Adults 21 or older
237,008 12.9%

,941 9.1%
ACERIL 7.8%
938 9.1% = .
PXET] 8.3% Avg. Miles/Day 0.46
8.4% Driving; 26.8
ECA 7.8% who Drank BUDWEISER in WPB
the past 30 days

e 12.5%

uWPB

Qual Intab 125

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 21 or older
34950

1%
PIECTIE 1.11%
e —
33461

33406
34949
33487
33430
33411
34957
32967
34952

BEs8
i & 8

25

33460
33415

32962
33434
33437
33404
33418
34997
34982
34951
33458
33436
32968
34987
33433

1.55%

1.52%
27,063 1.47%

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

83,247 or 95.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 49.4 minutes per day driving an average of 28.8 miles each day and are 80.7% more likely to use
45th Street than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older

34950 T o98%
457%
33460 PRI
33425 F 4.51%
33487 B o o1
33430 [ET— 35T
3.52%
33461 T
311 e L

34984 2.12%
33404
33415
33478
32963
33433
33480
32960
33462
34997

2 0.78%

T
w

2.05%
0.98%

1.79%
. 9.39%

F 1.75%
1.30%

1.72%
. 0.66%

osas pERta
m 1.51%
Mﬁl% 1.48%

33436
34947
34952

33444
32958
33435
33405

0.83%
33482 PO
® Share of Everything




Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days) SUMAcuts ¢ L oroido:
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days)
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



| 5,940,545 or 50.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 30.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Med:a (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent-

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total Persans:

E!!E l € 36

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who Drank BUDWEISER in the
past 30 days

0, 2o

w who Drank BUDWEISER in the past 30 days W USA

Local Daily
Newspaper(s}

(Sunday)
14.2

USA Today (Daily)
11.2

New York Times
(Daily+Sunday)
109

Local Daily
Newspaper(s)
(Daily
9.6

New York Times
(Daily)
8.8

Local Daily
Newspaper(s)
(Daily+Sunday}
10.2

Direct Mail

{excluding Catalogs)
7.8

Magarines
17

Local Daity
Newspaper(s)
(Sunday)
129

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s)
[Daily+Sunday)
92

Local Daily

Newspaper(s) (Daily

86

Direct Mail
Advertising
{excluding
Catalogs)
7.5

Times (Daily)
7.4

USA Today (Daily)
8.8

Magazines

Catalogs

35
New York

All..

# who Drank BUDWEISER in the past

30 days

H USA

Avg. Week Ad- Sug_gorted All Print Media (Persons & % Reach) Adults 21 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joumal (Daily)

Totol serzons:

0 119 26.4%

57298 3d1 21.0%

USA Today (Daily)
Catalogs m.ggg
Magazines mm who Drank Buuwnsmm the
oo P 58 -
» who Drank BUDWEISER in the past 30 days mUSA
UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,088

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad- .
Supported Print Media: Adults 21 or olde

o o !
O D o
R RR R YR SRR TR (88 T [

o
(=1
!g

USA Projection

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daity
Newspaper(s)
(Sunday)
142

New York Times
{sunday)
131

Wall Street Journal (Daily)
114

New York Times
{Daily+Sunday)
109

Local Daily
Newspaperis)
(Daily+Sunday)

10.2

Lacal Daily
Newspaperis)
(Daily
96

New York Times (Daily)

Direct Mail Advertising
{excluding Catalogs)

7.8

Local Daily
Newspaper(s}
{Sunday)
129

New York Times
{sunday)
115

New York Times
{Daily+Sunday)
95

USA Today (Daily)
88

Local Daily
Newspaper(s)
{Daity+Sunday)

9.2

Magazines
7.5

Local Daily Newspaper(s)

(Daity
86

Wall Street Journal
(Daity)
9.1

Direct Mail
Advertising
(excluding
Catalogs)
7.5

New York Times (Daily)
7.4

Scarborough R1 2026 Jan 25-Mar26

= who Drank BUDWEISER in the past 30 days

mUSA

Qual Intab 23,606

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

® Share of Everything

il for Anything



101,970 or 75.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 16.3 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent:

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)

Local Daily

Local Daily

Local Daily Newspaper(s) (Sunday) USA Today (Daily) Newspwperis) Newspaperis] USA Today (Daily)
[Daily+Sunday) {Daily s :
- mm Local Daily 163 15.3 Lock Du

All Local Weekly Newspapers
New York Times (Daily)

New York Times (Daily+Sunday)
New York Times {Sunday)

Wall street Journal (Daily)

USA Today (Daily)

gy D
[z in | ——
MH

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

Newspaper(s)
{Sunday)
26

New York Times
(Daily)
14.5

‘Wall Street Journal (Daily)

Magazines
89

Direct Mail
Advertising
(excluding
Cotalogs)...

Newspaper(s)
(Sunday)
135

Wall Street Journal
(Daily)
LX)

Local Daily
Newspaper{s)

Newspaper(s)
(Daily
LX]

Magazines

New York Times

— | 0.1 :
o m‘ 360% L w;:m inthe MsP T h’ lDBII!‘:;mMJ lDurlvl Cul;ﬂsoga
Magazines 17.7% "
g 83372 2.2%

= who Drank BUDWEISER in the past 30 days

uMSP

® who Drank BUDWEISER in the past

30 days

u MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

Total persons:

% Time Spent:

T T e

Fags D

Avg. Hours+Minutes/day with Ad- -
Supported Print Media: Adults 21 or older m

Local Daily
Newspaper(s)
(Sunday)
226

Wall Street lournal
(Daily)

USA Today [Daily)
19.0 189

MNew York Times
{Daity+Sunday)
17.7

Local Daily
Newspaper(s)
(Sunday}
135

Local Daily
Newspaper(s) New York Times
(Daity+Sunday) (Daily+Sunday)
98 9.8

New York Times (Sunday) @ F Direct Mail
HIER Today (hasty) Advertising

Wall street Joumnal (Daily) AR Eaee—2T0%m Sty o (exctuding
Catalogs)

B — s
Catalogs m 0. 1% 016 | m Local Daily Local Daily
New York Times Newspaper(s) Newspaper(s) Mew York Times Local Daily Newspaper(s)
Magazines Mm 17.7% oo n,mk nuuwtlsmmmc MSP {Sunday) (Daily+Sunday) {Daily Direct Mail Advertising {Sunday) {Daily Magazines
209 163 15.3 (excluding Catalogs).-. 1.7 93 69
wooks i 003

uMSP

= MsP

# who Drank BUDWEISER in the past 30 days

DMA Scarborough R12026: Feb25-Feb26 Qual Intab 60
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.
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SNOOTH.

()

s

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Catalogs

Magazines

who Drank BUDWEISER in the

# Time spent:

B e—rn P

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

past 30 days

m who Drank BUDWEISER in the past 30 days mSTL

108,371 or 49.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing 30.5% of all
time spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
15.9

USA Today (Daily)
12.8

Wall Street Journal
(Daily)
1238

New York Times
(Daily+Sunday)
121

Local Daity Magazines

Newspaper(s) (Daily
109

Direct Mail
Advertising
(excluding
Catalogs)
New York Times i
(Daily)
9.4 Catalo...

Local Daily
Newspaper(s)
(Sunday)
11.7

Wall Street Journal
(Daily)
9.0

New York Times
(Daily+Sunday)
9.0

‘Local Daily
Newspaper(s)
{Daity+Sunday) Magazines
B4 82

Local Daily
Newspaper(s)
USA Today (Daily) (Daily
80 7.8

Direct Mail Canalogs

Advertising New York 36
{excluding !
Catalogs)
= All...

® who Drank BUDWEISER in the past

30 days

WSTL

Avg. Week Ad-Supported All Pri_nt Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av,

(136,250 | 5 o2 i
agee | o oo ammmen

mu!!.!—
m 13.1% o mmknuumusmmme s

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

Wwall street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Catalogs

Magazines

Books

% 7ime spent-

Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 21 or older m

m

® who Drank BUDWEISER in the past 30 days mSTL
Scarborough R1 2026: Feb25-Feb26

Qual Intab 169

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

g. Minutes/day Spent): Adults 21 or older

USA Today (Daily)

128

Local Daily
Newspaper(s)
(Sunday)
159

Wall Street Journal (Daily)
128

New York Times New York Times
{sunday) (DaitysSunday)
14.7

Local Daily Local Daily
Newspaperfs) | Newspaper(s)
(Daity+Sunday) [Daily
15 10.9

New York Times {Daily)

9.4 Mail

Advertisi
ng

(excludin

g

Catalogs)

8.1

Local Daily
Newspaper(s)
(Sunday}
11.7

New York Times
(Sunday)
115

USA Today (Daily}
8.0

Local Daily
New York Times Newspaper(s}
(Daily+Sunday) (Daity+Sunday)
9.0 8.4

Local Daily
Newspaperls)
(Daily Catalogs)
78 74

New York Times (Daily)
6.5

= who Drank BUDWEISER in the past 30 days

mSTL

* Share of Everything



Avg. Week All Print Med.ra (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) (Daily
Local Daily Newspa per{s) (Sunday)
Books
USA Today (Daily)
New York Times (Daily+Sunday)
New York Times (Daily)
New York Times (Sunday)
Wall Street Journal (Daily)
Magazines
Catalogs

All Local Weekly Newspapers

spent daily with All forms of Print Media.

35,685 or 33.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 24.6% of all time

Time spent:

P —
T e T s m
e T s

e

New York Times
(Daily+Sunday)

Wall Street
Joumnal (Daity)
106

m m Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
.!!'I—_

Local Daily Newspaper(s)
(Sunday)
125

Local Daily
Newspaper(s)
(Daily
83

Magazines
9.9

New York Times
(Daily)
84

Local Daily
Newspaper(s)
(Sunday)
125

Local Daily

Newspaper(s)

(Daity+Sunday)
8.9

Direct Mail Advertising
(excluding Catalogs)

who Drank BUDWEISER in the Catalogs
3.5

New York Times (Sunday)
past 30 days L2

m-u%"'

USA Today {Daity)
9.0

Local

New York Times
(Daily+Sunday)
9.2

Wall Street Journal
(Daity)
5.0

pe

er(s) (Daily
83

New York
Times (Daily)
7.0

Local Daily
Newspaper(s)
(Daity+Sunday)

89

Direct Mail

Advertising

(excluding

Catalogs)
7.6

Daily

Catalogs
34

All Local

Magazines
6. Weekly...

SRR

m who Drank BUDWEISER in the past 30 days mCIN ® who Drank BUDWEISER in the past 30 days

CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)

All Local Weekly Newspapers
Books

vg. Minutes/day Spent): Adults 21 or older

Total Persons: % Time spent-

m—m— L5
M

USA Today (Daily)
112

Local Daily
Newspaper(s}
(Sunday)
12.5

Local Daily
Newspaper(s)
(Sunday}
125

Magatines
9.9

Wall Street Journal
(Daily)
9.0

USA Today (Daily)
9.0

who Drank BUDWEISER in the
30 days

® who Drank BUDWEISER in the past 30 days BCIN

Scarborough R1 2026: Feb25-Feb26

DMA Qual Intab
All Gmphs ond soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghrs reserved.

Avg. Hours+Minutes/day with Ad-

m Supported Print Media: Adults 21 or olderm

New York Times
{sunday)
125

Wall Street Journal (Daily)
10.6

New York Times (Daily)
8.4

Direct
Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s) g
(Daily Catalogs)
83 15

New York Times
(Sunday)
13

Local Daily Mewspaper(s)
(Daily+Sunday)
89

Direct Mail
Advertising
{excluding
Catalogs)
7.6

Local Daily Newspaper(s)
(Daity Magarines
83 6.8

New York
Times (Daily)
7.0

[(Age summaries: Adults 21 or older A

= who Drank BUDWEISER in the past 30 days

ND Domestic regular beer drank past 30 days: Budweiser)]
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| 37,276 or 42.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 33.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

# Time spent:

(1153
20,64
(75
(g%}
Hﬂ

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

A 5
e |
A e O

2.8% 7.3% who Drank BUDWEISER in the

past 30 days

= who Drank BUDWEISER in the past 30 days uwWPB

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

-

Local Daily
USA Today (Daily) Newspaperis)
{Daily+Sunday)
. 9.7
Local Daily
Newspaper(s)

(Sunday)
135

Wall Street Journal
(Daily) New York Times
10.9 (Daily+Sunday)

89

New York Times
(Daity)
72

Local Daily
Newspaperis)
{Daily
9.2

Direct Mail
Advertising
{excluding
Catalogs)
7.2

New York Times
(Sunday)

1.7

New York Times
(Daily+Sunday)
9.8

Local Daily
Newspaper(s)
(Daily+Sunday)
9.6

Local Daily
Newspaper(s)
(Sunday)
13.6

Wall Street Journal
(Daily)
9.1

Local Daily New York Times
Newspaper(s) (Daily (Daily)
88 8.0

DirectMail  Catalogs
Advertising 3.8

{excluding

Catalogs)
72

USA Today
(Daily)
7.9 Al

® who Drank BUDWEISER in the past

30 days

uWPB

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wwall street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books

DMA al Intab
All Graphs and soefa.ai Data Modeling Copyraght © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

Totol persons:

“
(75007 | 21 o
(eaz | 2o

i | e
A e
O 5%

» who Drank BUDWEISER in the past 30 days
carborough R1 2026: Jan25-Jan26 Qu

who Drank BUDWEISER in the
past 30 days

mwWpPB

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older

% 7ime spent-

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

19,194

Local Daily
Newspaper(s)
(Daily+Sunday)

- 9.7
Local Daily

Newspaper(s}
(Sunday)
135

New York Times

Local Daily
Newspaper(s) (Daity
9.2

Direct Mail

Advertising

(excluding

Catalogs)
7.2

Local Daily
Newspaper(s)
(Sunday)
13.6

New York Times

New York Times.
{Daily+Sunday)
9.8

Local Daily Newspaper(s)

Local Daily
Newspaper(s)
(Daily+Sunday)
%

Wall Street Journal (Daily)
9.1

New YorkTimes  USA Today
(Daily) (Daily)
8.0 79

Direct Mail Advertising (excluding

USA Today (Daily) (Sunday) New York Times (Daily) (Sunday) (Daity Catalogs)
11.0 10.6 7.2 117 88 72
= who Drank BUDWEISER in the past 30 days = WPB
125 ® Share of Everything

soefa.ai

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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“Advertising Actions"

P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Websites

93,418,843

Social Media

102,963,517

Direct Mail 75,810,947 29.1%

Broadcast, Cable, & Sat TV

60,667,900 23.3%

Local Broadcast TV

39,044,228

Cable TV Networks

14.4%

Video Streaming Services

Local AM/FM Radio

Audio Streaming Services
Pocasts
eirpagars
Bilcas

m P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26 Qual Intab: 1088

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

USA

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Leeclevecsesr N .

Social Media
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions"

P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,481,095 39.9%
1,258,410 33.9% '
868,382 23.4%

Local Broadcast TV
Cable TV Networks ;
Direct Mail

Video Streaming Services
Podcasts

Newspapers

Billboards

Audio Streaming Services

MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual intab: 60
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

522,822 14.1
440677 11.9% |

420,541 11.3%

359,707 9.7%

295,864 8.0%

¥ P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P21+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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